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5 tips for engaging the public to boost the quantity and quality of recovered materials

TALKING RECYCLING
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501(c)3 organization dedicated to transforming recycling in towns all across America
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RESIDENTS 

Who Is Your Audience?
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Education + Operations = Best Results

TIP #1

+20%

+50%

education only curbside bins to 

curbside carts 

(with education)
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Keep It Simple

ALUMINUM
Aerosol    

Can    

Foil or Foil-like Container    

Other Aluminum Containers

CARTONS

PAPER
Cold Cups

Hard Cover Books    

Hot Cups 

Ice Cream Container    

Junk Mail    

Kraft Bags    

Magazines    

Newspaper    

OCC    

Office Paper    

Paperback Books    

Paperboard Boxes    

Pizza Boxes    

Shredded Paper

GLASS
Bottles and Jars    

Drinking Glass    

Mugs    

Window

PLASTIC
Buckets 

Bulky Plastic 

EPS Foam

Flower Pots    

HDPE Bottles & Jars    

Non-bottle HDPE Containers & 

Lids    

Non-bottle PET Containers & 

Lids

Other Containers & Packaging

Other Drink Bottles

Other Food Bottles & Jars

Other Household Bottles & 

Jars

Other Tubs & Lids

PET Bottles & Jars    

PET Thermoform 

PP Bottles    

PP Containers & Lids    

Produce, Deli & Bakery

Containers, Cups, Trays

STEEL
Aerosol    

Can    

Pots and Pans    

Scrap Metal

Consistent, simple messaging works best.TIP #2
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Keep It Simple

Simple messaging takes work.TIP #2


